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2.3.1. Phương pháp thu thâp̣ thông tin .................................................... 41 

2.3.2. Phương pháp tổng hợp thông tin ................................................... 45 
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3.1.1. Điều kiêṇ kinh tế - xa ̃hôị tỉnh Thái Nguyên ................................ 50 
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4.1. Điṇh hướng phát triển Viettel Thái Nguyên .................................... 92 
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4.2.4. Giải pháp hỗ trơ ̣khách hàng ......................................................... 98 
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KẾT LUÂṆ .......................................................................................... 101 
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